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Collaborative Care

The magazine for the retail pharmacy team and in-store clinic providers
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Collaborative Care magazine is the only media resource

serving the news, educational and networking needs of

the retail pharmacy team and in-store clinic providers.

Aligning the most critical influencers in all of retail
pharmacy — the nurse practitioners, physician assistant,
pharmacist and pharmacy technician — Collaborative

Care magazine helps bridge communication across

disciplines and unites the industry under the common

goal of enhancing patient outcomes through consistency

and continuity of quality, affordable care.
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In the PHARMACY

Diabetes epidemic by the numbers
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Color Rates (Gross)

AD SIZE 1x 3x 6Xx 12x

Full Page $9,030 $8,775 $8,495 $7,965

1/2 Page $4,190 $4,045 $3,895 $3,590

1/3 Vertical Strip $2,880 $2,880 $2,750 $2,500

For special ad units and insert pricing please contact your advertising manager. B&W product information pages are offered at $5




WEBSITE

RATES 300x250 300x250 250 x250 —
(07059) 728 x 90 Top&Bot ~ Top&Bot ~ Home page L Gaze |
9 Leaderboard  Home page  Cat. page Only

AllTiles | $4,500/mo. | $4,000/mo. | $3,000/mo. | $3,000/mo.

E-NEWSLETTERS

RATES

(g70s9) 728 x90 300x250 468 x 60 468 x 60

Leaderboard Middle Bottom

Al Titles | $5,882/mo. | $3,875/mo. | $2,435/mo. | $2,250/mo.

Breaking News Alert Collaborative C
Circulation 37,000 Circulation 41
Average Open Rate, 31% Average Opel

DSN a.m. Specialty Pha
Circulation 20,000 Circulation 5
Average Open Rate, 22% Average Ope

Branded Rx
Circulation 6,800 . dsn
el . Collaborative Care

Inside Diabetes Care === |{fen
Circulation 12,300 e Sl L S

Average Open Rate, 21% Pharmacist Society, powered by Drug Store

News and website developer Skipta, is the lead-
Generics Rx : : ! . .
Circulation 5,300 !ng social medla plelltfolrm comblr.nng networking,
Average Open Rate, 40% Figutier g cai odimine the Rty petent ca job searching, continuing education and related
services for pharmacists, academics, researchers
ONLINE AD MATERIALS R e
If sending creative materials from a Mac, please zip and attach the
file to the email.Include a URL for click-through

- sl

« .« Pharmacist Society
STRE NEWS

¢ Prior to submission, creatives should be tested for stability across
all browser platforms.

¢ Please adhere to the File Size Specs when submitting creative.

e All creative is subject to approval by the Ad Production group.

¢ Accepted file formats for newsletters: Static GIF, JPG. File sizes not
to exceed 25kb. No Rich Media ads are accepted.

¢ Accepted file formats for web: Macromedia Flash, Rich Media (SWF,
etc.) GIF, JPG, third-party tags. Please adhere to the File Size Specs
when submitting creative. Max file size is 45kb.



GENERAL INFORMATION MULTIMEDIA CIRCULATION AGENCY COMMISSION & PAYMENT TERMS

Collaborative Care is the information leader serving Earned frequency is based on the number of insertions
the retail pharmacy and clinic industries in print, used within a 12-month calendar year.
online and events.

Copy and Layout: We will prepare
copy and layout upon request. Ask your
area manager for details.
15% commission to recognized advertising agencies

on gross billings for display advertising, color and
premium. No commissions will be paid on invoices
Print 88.000 not paid within 30 days of billing date. Mechanical
OnIin'e and Newsletters ' charges and special services are non-commissionable.
PharmacistSociety.Com USErS. .................. Publisher reserves the right to hold the advertiser
and/or the agency jointly and severally liable for such
TOTAL GROSS CONTACTS . .. .. ....... monies as are due and payable to the publisher.

Storage: Advertising digital files will be
deleted from our servers 12 months
after last use if not requested to be
returned.

Collaborative Care combined gross circulation:

Ship Advertising Material to:
Drug Store News

Attn: Theresa Nicosia,

425 Park Avenue

New York, NY 10022

212 756-5033 INSERTS

hip Pre-Printed Inserts to:
?Jrg)g ;I%rer%e?/ss serts o Non-cancellable. Rates on request. Maximum 100 Ib.

¢/o R.R. Donnelley & Sons text. Before preparing, contact Production Department
Route 251 South and 4099 Road AD SIZES: WIDTH HEIGHT for mechanical requirements and postal regulations.
(Eljan Rd.) Single-page “magazine size” inserts, printed one side
Mendota, IL 61342 only: 15% premium.

Publication Trim:
Bleed Full Page
Non-Bleed Full Page: 81/2° x 10 1/4”

Ship inserts to: Drug Store News, c/o R.R. Donnelley,
Route 251 South and 4099 Road (Eljan Road), Mendota,
IL, 61342.

MECHANICAL REQUIREMENTS
Method:

Printed Web-Offset (Wet), Bleed Spread: 181/4" x 117
Saddle stitched. , "
1/2 Page: 81/2° x 43/4 FTP INSTRUCTIONS
Issuance Dates: See Editorial Calendar. 1/3 Page Vertical: 3 x 9 Before the file is sent, please name it by advertiser’s

name. This way we can locate the correct ad file. (For
example: Acme Ad, TimeSqua.)

FOR A MAC

e Launch FETCH (or some other FTP access program)

e | 0g-In: Host: FTP.LF.COM User ID: DRSN
Password: prOduction (the 0 and 1 are numbers)

DIGITAL REQUIREMENTS e To PLACE a file, Click on PUT FILE.

e To DOWNLOAD a file, Click on GET FILE.

e Call to let us know when you have uploaded a file.

Closing Dates: All closing dates mean
receipt of material in publisher's New
York office.

Front Cover:

Cancellation: No cancellation accepted
after closing date.

Trim Size: 9"x 10 3/4”

PDF/X-1a are the preferred format for Drug Store
News. Digital advertising is submitted by the advertiser
and accepted by Lebhar-Friedman with the agreement
that the material will perform satisfactorily with no
intervention required on the part of Lebhar-Friedman.

If the supplied digital advertising materials do not meet
the criteria required or require intervention or handwork
to prepare material for press, the advertiser will be
billed for all costs incurred.

Safety Margin: 3/8”in from trim size.

FORAPC
¢ On the Internet, go to: FTP.LF.COM
e Log-In: User ID: DRSN
Password: prOduction (the 0 and 1 are numbers)
e To PLACE a file, just drag the file onto the
opened window.
o Call to let us know when you have uploaded a file.

Bleeds: Full bleeds accepted on all
spreads and full pages at no additional
cost. Bleeds need to be pulled out 1/8”
from the trim size.

CONTACTS uohnKenlon * Group Publisher ¢ 212-756-5238 » jkenlon@drugstorenews.com

Wayne Bennett Steve Dixon Jeff Rothman Catherine Stephany Mary Fagnano Michael Shaw

Publisher NY/East Coast Area Manager Central West NY, Ohio, N. E., Intl.
212-756-5157 212-756-5237 212-756-5244 312-645-5081 818-386-8709 212-756-5134
whennett@ sdixon@ jrothman@ cstephan@ mfagnano@ mshaw@
drugstorenews.com drugstorenews.com drugstorenews.com drugstorenews.com drugstorenews.com drugstorenews.com




